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Assignment
	Milton Friedman presented the theory on social responsibility that is based on the argument that the only standard of social responsibility is to maximize the profitability level. It is established that all the different resources and activities should be utilized to obtain better forms of business growth. The major supporting argument in this context is that the expansion of business profitability is a necessary condition to develop a favorable working environment for the investment (Fox, 2012). The development of a conducive business approach is possible to consider the idea of social responsibility for the sake of profit enlargement. 
	The primary support against Friedman’s statement is that the profitable perspective of business comprised of different stakeholders such as suppliers, regulators, clients, workers, and the overall community. The success of the entire form of business can never be adhered to without considering responsibilities towards these shareholders. The survival of the business can never be imagined without considering the fundamental needs of all the associated factors. Maximization of short-term and long-term returns is possible with the active inclusion of social responsibility towards different shareholders. It is important for higher management to provide better working conditions to the employees under the domain of social responsibility to successfully achieve business objectives. There are several social concerns that eventually influence the company’s profit margins (Friedman, 2013). This specific argument explicitly indicates that the practical idea of corporate social responsibility for the business is more than to enhance the profitability level. 
[bookmark: _GoBack]	A comprehensive analysis of far and against arguments on Friedman’s approach to social responsibility helps me to determine my position. I am against the statement delivered by Milton Friedman that social responsibility is only connected to profit enhancement. The modern business perspective requires organizations to play their active role to address different social issues. The involvement of all the stakeholders is an essential condition to achieve corporate outcomes effectively. 
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