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Business Strategy
	The perspective of business strategy is established as the major indicator by the researchers to determine its effectiveness in the overall form of business. The main focus of this research work is to determine how the appropriate business strategy can be helpful for the business entities to achieve their objectives of performance and business enhancement (González-Rodríguez, Jiménez-Caballero, Martín-Samper, Köseoglu, & Okumus, 2018). The perspective of business strategy can observe in many different practical forms that help to achieve the desired outcomes of business enhancement. 
	The main aim of this research article is to critically identify the prevailing connection between business strategy and the overall domain of the performance. It is worthy to mention that the particular context of the hotel industry is considered as the example by the researchers to evaluate the impact of suitable business strategy on the business performance level. Growth strategy is one major form of the overall domain of the business strategy that helps to achieve the desired level of performance (Akter, Wamba, Gunasekaran, Dubey, & Childe, 2016). This particular article reveals that proper application of the business strategy in the form of the growth that helps employees to achieve a higher level of their performance. The outcomes of this study indicate that the approaches of the firm’s assets and strategies directly linked with the required form of performance. It is crucial to overview the implications of the business strategy in the context of different industries (Love & Roper, 2015). Proper consideration of the business strategies in the business setting can be helpful to enhance the performance of the workers in any form of organization. This certain argument is valid because growth strategy is the basic requirement in case of any form of organization or industry. 
[bookmark: _GoBack]	In the nutshell, it is established that managerial implications play a critical role when it comes to the achievement of desired outcomes of strategic management. There is a need for proper alignment between all the shareholders to achieve the required outcomes of business strategy and the overall performance. 
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