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New Business Initiative Plan
The Youth Sports Centre and the Fitness point is one of the needs of the moment at the community level these days. The idea that there is going to be  a place where young people can work out and make the most of the energy at their disposal is quite compelling and enticing to say the least.  What is needed to be done is that the effort should be place towards ensuring that the high performance centre has to be created where it not only allows the youth to indulge in a good positive sporting activity, the machinery and the setup as well as the sort of training that is going to be provided should be such that it should create athletes and performers with the higher ceiling in terms of the what they can achieve. 
Even though the need of the youth centre is not a new one, the idea that the state-of-the-art facility and performance centre has to be created is something that is going to be quite interesting for the people in the community. As it is a positive initiative that is going to bring about considerable positive externality, there is a likelihood that people are going to be quite receptive to the idea in the long run.  One of the ways this centre is going to be difference as compared to some of the other centres that are available in the market is that it is going to be provide coaching as well as high level training to the athletes and people who are just cautious about their overall fitness level.  At the same time, as people are quite receptive about any initiative that is going to increase the level of physical activity on their part, people would be more than please to support the initiative.  Furthermore, the business concept is such that it is enticing to more or less all the stakeholder. 
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