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Uber’s Distribution Strategy:
 Uber was launched in 2009 into the taxi industry. It changed the old concept of taxi service and transformed the consumers view of private transportation.  Uber created the world's biggest taxi network, and connected the riders by providing reliable, safe, and convenient transportation at a reasonable rate. In the market many firms are not linked with the customer directly; instead, intermediaries play their role to perform the company's function. In the case of Uber, there is no direct contact with the consumer instead of intermediates that are drivers, and internet application plays its function. Driver or Captain underplays the role of facilitator because they do not take title to the service nor negotiate transportation rates with the customers.
 Uber is a multi-national company. It has excellent brand loyalty in the market. Therefore, it uses a pull strategy to enhance its value. Through pull strategy uber service invests their money into the promotion, advertisement, and various form of communication. For example discount package linked with different events are introduced which help to gain the loyalty of the customers. Uber gives different discount packages as well. Promotions and advertisement are not through the print media, but social media play a vital role, as well as posters at the famous locality of the city, are some of the market pull strategies of the service. Uber service depends on pull strategy as it is more effective when to perform through well executed and well-designed manner and in result it is actively increasing the demand of the consumer (Miller, n.d.).
	Uber service also adapts push strategy to increase consumer demand in the new countries especially Asian countries. They have introduced the uber female driver for the female customer to carry and promote the service in an effective manner. We can say that uber service depends on both pull strategy as well as push strategy but Pull strategy is a more effective strategy for the service.
Channels used to distribute Uber's services:
[bookmark: _GoBack]	Uber does not sell its service directly to the consumer and intermediates that constitute the marketing channel performing its role. Through the Uber online application, Uber customer contact books the ride and intermediate that is the drivers provide them transportation service. Therefore, we can say that Uber service is using multichannel marketing as there are two intermediates i.e online application and drivers. These are the primary channels of the uber service without which service cannot be processed.
 Besides these other channels that are used by the uber service include Telemarketing. Telemarketing is the channel through which uber provide promotional videos on social sites, for example, Facebook, Youtube, and Net Flix. Adding more and more channels providing uber service three major benefits. Firstly, multichannel marketing enables uber service to increase the coverage of the market. Secondly, it lowers the channel cost, for example, it was difficult to book a cab or even find out the cab, but through uber service, the customer can book a cap through online application while sitting at home. Lastly, it enables service to do more customized selling, for example, uber introduced different discount vouchers linked with the events or places where customer go on discount by using uber's packages (“Distribution Channels in Marketing,” 2014). 
 Uber is also investing in promoting its service through partnership. For example, Uber investing in international cricket leagues and different series to promote its services. Uber is implementing on its marketing channel and strategies successfully. Feedback option and customer service playing its role to increase the demand by getting the loyalty of the customers. Uber service makes sure to satisfy their customers to maintain the market position. Therefore we can say that Uber positioning is to evolve the moves of the world by making cities more accessible through a quick and efficient service.
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