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The news released by the Apple Company concerning the most potent Apple iPhone had a more significant influence on the customers who got the message. The impact of the news was as a result of how they conveyed their content and essentials. The iPhone was well described in addition to the functions of features of the iPhone. Including the image of the iPhone in the news released could as well attract more customers. The news released by Apple Company can, therefore, be evaluated based on the value of the report released, the content of the news as well as the essentials associated with the news.
Based on the value of the news, the company included the specifications of the iPhone as well as its price, which was $399. The specification of the iPhone involved a ram of 32GB and 128 GB, models. The date of its availability in the market was as well conveyed in the news ("Apple Introduces iPhone 7 and iPhone 7 plus (PRODUCT) RED Special Edition - Apple"). A brief description of the company was as well provided in the news. The news was, therefore, of a higher value as the press focused on a central subject as also provided a precise description concerning the company.
Based on the content of the news released, it was concisely and written in an appropriate newspaper style describing all the facts regarding the iPhone. The news followed an inverted structure of the pyramid up to the conclusion as it included its objective of promoting sales of the iPhone. Finally, based on the essentials of the news released, the news included some of the honored time essentials. The news involved some of the nourishing quotes which could easily lure customers. The description of the iPhone was concise and clear as it was only committed to attracting customers. The spelling, grammar as well punctuation was correctly portrayed in the news. The news released was as well focused on the iPhone.
In conclusion, news relation is an essential aspect of public relations as it will determine how the public will react towards the objectives of the message conveyed in the news. Therefore, when releasing news, the value, content, as well as the essentials of the news, should be considered.
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