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Survey Questions
While designing a survey, it is vital the objective of the concerned survey is clear. This way, the individual conducting the survey remains on-point regarding what is necessary. Furthermore, irrelevant parameters, selected on a whim, do not affect the results obtained through the survey (Dolnicar, 2013). Apart from objective, one also needs to be clear on how to write a question in your survey. It can alter the respondent’s perspective on the subject and even, unintentionally, force them to answer in a biased manner (Ponto, 2015).
For instance, the table given below shows how a well-worded question can keep a respondent from giving a biased answer.
	S.No
	Bad Questions
	Good Questions
	Reason

	1
	How short was the candidate?
	How would you describe the candidate’s height?
	The question is leading and can change the perspective of the respondent.

	2
	Should concerned parents invest in infant car seats?
	What is your opinion on special car seats for infants?
	Unnecessary additions in the questions can prove to be misleading

	3
	Are you satisfied, or dissatisfied, with the pay and benefits offered by your current job?
	· Are you satisfied, or dissatisfied, with the pay offered by your current job?

· Are you satisfied, or dissatisfied, with the work benefits offered by your current job?
	Use of double-barreled questions can mislead the respondent and ruin survey results. This is because one can never be sure which part of the question is being answered.
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Reliability in psychological research
Reliability is the consistency of the research study or measuring. If the research data is showing the same results, then the data is reliable. A reliable test shows great positive correlations. In psychological research, three types of consistency are considered; Test-retest reliability, internal reliability, inter-rater reliability. Test-retest reliability is over the time consistency of data. For example, a person who is intelligent at the present time will also be intelligent next month. This channels that if we measure the intelligence of a person with time, it will show a consistent result. Same can be done with the group of people, measuring and testing the group again and again to check the consistency of result.
In internal reliability, consistency of data is checked across the items. Like test-retest consistency, internal consistency can be assessed by analyzing data. Another way of reliability is inter-rater reliability which is check between different researches. In external validity, the data from research is compared to a different group of people. For example, if you have performed research on a certain group of people, the validity of your research is then checked over a different group of people. For instance, the research was on the effect of cognitive therapy on young people. The result obtained from this research is then compared with the effect of cognitive therapy on elderly. Reliability of research is then checked after the comparative analysis between different group of people.

References
Dolnicar, S. (2013). Asking good survey questions. Journal of Travel Research, 52(5), 551–574.
Ponto, J. (2015). Understanding and evaluating survey research. Journal of the Advanced Practitioner in Oncology, 6(2), 168.

