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Election Campaigns
[bookmark: _GoBack]Election campaigns are extremely crucial for the political sustenance as it can be predominantly seen during the campaign financing, time devoted to the process and the subservience of the other political activities. The budget of the campaigns is estimated up to millions of dollars during the campaigns for general elections. Different canvassing methods are used including phone banking, advertisements on television, radio, internet and other means of public interactions. Intensive campaigning has the potential to change the voter’s views and reform the political views of the general masses (Political Campaigns). However, recent studies have suggested that these campaigns have fewer effects on changing the behavior of the voters generally in its later stages. There are different opinions whether election campaigns do really matter or not. It is less likely that election campaigns have an influence on changing the political destiny of the country and behaviors of the voters. But it does not seem that these campaigns will stop despite showing no significant results as at present the research study is not sufficient to prove these theories. 
 Elections in United States are not merely based on the physical appearance of the candidates; rather there is whole process of psychological, ethical and moral evaluation. Such as during the presidential elections, Hillary Clinton was represented as a composed, experienced and indifferent. On the other hand, Donald Trump was considered as outspoken, strong and detestable. People are exhilarated to vote by the infamous claim that every vote matters and that the public can define the future of their nations. Voting does matter and the cumulative of all votes do shape the democratic face of nations as decided by the outcomes of the elections. However, it has been established via research that these different means of canvassing do no basically change the voter’s choices in general elections. But it cannot be deduced from it that political campaigns have no influence at all. Effective campaigns can still anyhow change the voters turn out if the candidates make additional efforts in improvising their stance on particular issues that matter the most to the public. Furthermore, the strategy of election campaigns should also be unique for a specific type of audience and there might be a need for making some unconventional choices (Jacobson). 
The primary objective of political canvasing is to persuade voters and change their perspective about candidates. However, it has been established through political research studies that these campaigns do not have significant impact on changing voter’s behavior and turn out. Even the effect of persuasion done in the early days of the campaign changes in the last days of elections. Similarly, the effect of advertisements and news on television and other social networks is almost equal to zero and off the point. The presidential campaigns in United States have extremely limited effect on how people choose to vote. Due to partisan loyalties and various other structural factors, majority of the voters already make up their minds about their choices. Their candidates are primarily predetermined long way before the intense election campaigns begin. This leaves only a few chances for the candidates to persuade the voters in their benefits. Especially, the developments in the last few months of the campaign rarely make any difference in shaping views of the voters (Broockman and Kalla). It has also been established by conducting surveys that canvassing can more readily bring about changes in voter’s views when there are no particular partisanships. But it is evident that election campaigns can improve the voter’s turnout especially in significantly competitive elections (PEW). In short, it is needed to conduct more research and surveys on this subject in order to improve the progress of election campaigns and bring reforms as needed to achieve the primary goal. 
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