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Analytical Essay
The Finn connective
	The Finn connective company has proved itself to be the threshold for the beginners to hop in the field of the marketing and talent providers. This is considered as the beginner's company by providing them with the highest opportunity to establish themselves.  This is considered a way to come into the field of marketing and show their talents to develop themselves in the market
 The culture of the company is not defined by the process of the people, but it represents the people to bring their hidden talents and show it to the world so that they can improvise their standards of working. This also helped the owner of the company to bring out the best of the best people within the town so that they can podcast their abilities to the world. The best part of the company is about that it provides a vast range of the methodologies that can be utilized by the marketers to portray their products in the market and they can be marketed in the best possible way where the active modes of communication can be followed with the customers as well as the consumers to bring a positive change in the society (Kane, Palmer, Phillips & Kiron, 2017).
 According to y opinion, they should work not only for the companies that approach them on the physical grounds but also on the social media and electronic platforms. The reason for adopting this strategy is to move along with the technological world so that people can also put in their new creative and technical ways to overcome the loopholes of the company and these new ways can give a mega-boost to the company where they can emerge as one of the strongest contenders for the marketing purposes and all the companies will look forward to approach them quickly (Lewin, Massini, & Peeters, 2009).

References
Lewin, A. Y., Massini, S., & Peeters, C. (2009). Why are companies offshoring innovation? The emerging global race for talent. Journal of International Business Studies, 40(6), 901-925.
Kane, G. C., Palmer, D., Phillips, A. N., & Kiron, D. (2017). Winning the digital war for talent. MIT Sloan Management Review, 58(2), 17.

	

