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Introduction
[bookmark: _GoBack]The well-traveled people in the old world were warriors and travelers that took long journeys to far off places either for trade or for war. However, they were always short on accommodation and had limited access to the environment for resting and eating that was clean and healthy (Taheri et al. 2019). As time went and more and more people started to travel more the business of establishments such as hotels and inns started taking off. Nowadays, establishments such as these are mostly included in the hospitality industry and are further related to the industry of travel and tourism (Aratuo et al 2019). This industry grew even further with the advancement of transportation and this led to the formation of the first hotel in New York State in the year 1846. With the passage of time, a lot of technological interventions are becoming part of hospitality industry.  This industry focuses on travelers and provides the services that they desire and value.
Discussion
Hospitality industry is one of the major and globally expanded industries that is adding exceptionally to the economy of different countries. The widespread benefits associated with hospitality industry are the product of services that are provided within a single domain. Following are the major services provided by the hospitality industry currently. 
Lodging- Accommodation
Hospitality industry provides lodging and accommodation to people from different parts of the world. It includes Guest Rooms, Suites, Executive Room and Accessible Rooms (Serravalle et al 2019). There are specific features of these varieties of rooms, so as to address the demand of people 


Food and Beverages 
Food and Beverages are also one of the services provided by hospitality industry. It is found that Food and Beverages destinations are increasing for consumers because F&B Space is found in almost all types of hospitality areas where different types of products and eatables are available. Food and beverages have different classification based on tastes and the choices of people who are visiting (Serravalle et al 2019). 
Travel and Tourism
Hospitality industry has a specific sector of tourism and travel that is meant to lead global hospitality and span the lodging sector from one day stay to extended-stay and tourism facilities (Dashper et al 2019). Different hotels and resorts are providing tourism and travel services so that people from different areas of the world can be attracted and facilitated (Dashper et al 2019). 
Entertainment Industry
	Hospitality Industry has a key category of an entertainment industry that is meant to incorporate activities that can elevate the customer experience. Some of the major categories are 
Marinas
		Hotels and resorts arrange for different marinas for the people who come for parties. There are different entertainment options offered within marinas as well (Dashper et al 2019).
Sports and Gaming 
		Different market domains provide sports and gaming that is both indoor and outdoor. Outdoor sports include game courts and sports products while indoor sports facilities are also readily available if required by the customers and the tourists (Yıldırım et al 2020).
Cruise
		Apart from Marinas, hospitality domains also provide cruise services that are becoming one of the major components of the hospitality industry worldwide. These cruise services are meant for the transportation facilities and the booking for people who are invited to cruise (Yıldırım et al 2020). 
Bars
Hospitality industry has also incorporated different bar services that can accommodate people with different flavors and tastes. Customers with specific demands are also facilitated with their choice of drinks (Aratuo et al 2019). 
Timeshare
Vacation ownership is one of the most inspiring and value services that are offered by hospitality domains. In this scheme, individuals, people or their parties are given the right to own the place for a specific time and period during the year (Taheri et al. 2019). There is an availability of options, membership or the right to own, taking into account the particular demand of the people (Taheri et al. 2019).
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