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	With the passage of time, technology is getting more advanced and is being used in almost every field of life. This increasing use of technology has made human dependant on gadgets, for completion of almost every task. Especially, the use of computers, laptops, and mobile phones have made life paralyzed and now no task can be completed successfully without using the technology. For example, now communication means nothing if the person is not connected to his peers, family, and friends via mobile phone numbers, social media websites, and other connecting apps. Now friendship means sharing memories via the Internet. Thus, the use of Internet and computer has become the schedule of almost every individual. Now, this study aims to argue that with the advancement in technology, human life has become dependent on gadgets, such as a computer, to accomplish any task in everyday life.
In today's world, people are more inclined to use the Internet to complete any task of everyday life, including communication, shopping, dealing, studying, managing, consulting, guidance, and gaming (Boyd & Ellison, 2007). People now use several platforms, including social media websites and study portals, to interact and collaborate with peers, family, and friends, allowing every individual to engage in one-to-one communication, post reviews of the services, upload personal stuff, and virtual chats. Now, different universities are offering online studies via online portals, through which the students can interact with their professors and the university management can attend their course classes, complete their assignments, and attempt online exams and quiz. Even the students, who are taking regular classes, need to conduct online research to complete their dissertations and research publications. 
When focusing on the entertainment, the people are now using Internet and computers to play games, watch movies, use online libraries, shop online, and browsing interesting videos via search engines or popular websites like YouTube. Now it has become the requirement of the successful business, to develop their websites and social media pages to interact with their consumers directly, guide them regarding their services, advertise their deals, and encourage their consumers to provide their feedback regarding the quality of services. This helps the organizations to improve their business strategies while increasing the number of consumers.
When discussing technology and the use of a computer, then inclination of the users towards social media has become their great addiction. Defining the social platforms, “websites and applications that enable users to create and share content or to participate in social networking” (Dicitonary, 2017), it becomes clear that the social media has highly influenced the human’s life. Now, ease to communicate with each other through social media platforms has made people stuck to their computers and other gadgets, where now a face-to-face discussion as reduced to its minimum level (Kietzmann & Kristopher, 2011).
Conclusively, people have become highly addicted to the use of computer and technology in their lives. From communication to shopping, from study to research conduction, from gaming to entertainment, searching to discovering, and sharing to innovating, people have now become highly dependent on the technology. Even apart from the use of the Internet and computer, people cannot live their lives without technology. They want Microwave to cook, TV for the entertainment, ACs for the heating and cooling homes, Cars for traveling, Mobile phones for the communication, Tabs for education, Vacuum for cleaning, Juicers for shaking, and many other technology appliances for daily activities. In short, the dependence over technology and computer has made life paralyzed, where people cannot even think to spend a single day of their life without it.
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